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                                               Creating two new companies
In 2021, we made major progress on our 
journey towards the most significant corporate 
change for GSK in more than 20 years. We are 
on track to separate in 2022 to create two new 
leading companies, both with the opportunity to 
impact human health at scale and deliver 
compelling performance for shareholders.

Snider-Desir
Scientific Investigator

A science-led global healthcare 
company with a special purpose 
to improve the quality of human 
life by helping people do more, 
feel better, live longer.

Every day, we help improve the health 
of millions of people around the world by 
discovering, developing and manufacturing 
innovative medicines, vaccines and 
consumer healthcare products. 

Who 
we are



GSK around the 
world

employees across 
92 countries

>90,000
1.7 billion medicines
767 million vaccines*
3.7 billion consumer 
healthcare products
* Including AS03 
Adjuvant

2021

Our global scale in 2021





Key brands 
Pharmaceuticals Vaccines Pharmaceuticals Vaccines

Anti-Infective

Respiratory

Dermatology                   BETNOVATE

Oncology ZEJULA

Immuno - 
Inflammation

Metabolic JESDUVROQ 
/ DUVROQ (Japan) 

HIV / ViiV

Sotrovimab
(Sotrovimab - SARS-COV-19 

Treatment)



Key brands (note – to be divested Q2 2022) 

Consumer Healthcare



Challenges and difficulties in the Latin American region 

regarding the observance of Intellectual Property Rights



“Give me the facts and I will give you the right”
“Dame los hechos y te daré el derecho”
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What are the trends? 
1. Rise sale of counterfeit injectables and  oncology medicines; 
2. clever marketing of drugs by criminal gangs
3. counterfeit COVID treatments including the clinic closed down 

in Mexico after it had already administered many doses; 
4. seeing fake medical devices (condoms) being sold in Colombia 

which have been imported from China; 
5. huge volume of fake medicines being solds in mom & pop stores 

- difficult to monitor and enforce against as these are not our 
authorised distributors; 

6. issue is not prioritised particularly in those markets with unstable 
regimes eg Venezuela; 

7. diversion of medical products from healthcare 
schemes/legitimate supply chains.



Lack of patient/consumer awareness Lack of studies/Statistics 

Challenges in the LATAM region

What is this product?

Generic

substandard

Counterfeit
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Reducir el 
riesgo de 

falsificación
Interrumpir la 
distribución

Colaborar 
con otras 

compañías y 
organizacion

es

Educar 
pacientes y 

consumidores

Establecer 
relaciones 

con aduanas, 
policía y 

entes 
reguladores

Crear un 
efecto 

disuasorio en 
los mercados

Identificar 
vendedores y 

fabricantes



Counterfeiting is illegal.
Counterfeiting of healthcare products is a public health 
concern. 
Therefore, governments and authorities have a key 
role in tackling this issues. 

Fig 1. counterfeit AVODART seized during an Interpol operation (left)
Fig 2. counterfeit PANADOL seized during an Interpol operation (right)
https://www.interpol.int/News-and-media/News/2017/N2017-119 ©Interpol  

Some examples of the stakeholders we partner with:

INTERPOL EUROPOL WIPO
World Intellectual Property Org.INTAPSIWHO

World Health Organisation

• GSK works with enforcement authorities by providing 
training and intelligence in order to support in market 
raids.  

• GSK lobbies governments and law makers for tougher 
legislation against counterfeits. 

• GSK collaborates across the pharma industry 
• GSK participates in anti-counterfeiting associations to 

raise awareness to patients & consumers of the 
dangers of counterfeit healthcare products.

Wouldn’t be possible without 
public-private partnerships



Agenda
Regulatory Agenda
Aimed at promoting the implementation of public policies 

Security and justice agenda
Building a permanent communication between companies and authorities to exchange information and act jointly in 

actions to prevent and combat the illegal trade of products.

Communications agenda
Awareness campaigns are carried out to highlight the serious consequences of consuming counterfeit and contraband 

products.

Cross – section agenda
Train authorities on criminal and regulatory legislation 

Share good practices  with Ecuador and Peru authorities.

Promote sector studies  



Call to action!

Work together as one 
group, a coalition!

Communication
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