
     

The roots of the 100% brand date 
back to the early 1980’s when the 
popular logo graced the factory 
racing equipment of the biggest 
names in motocross.

Today, as the brand's engagement 
grows beyond two-wheeled sports 
into baseball, running and other 
high performance sports, 100% is 
inspiring a whole new class of 
athletes.

      

 

 



Online Brand Protection: 
Early Days versus Growth Strategy 

● Manually looked for infringements
● Relied on employee, distribution & 

customers to report 
● Time consuming & not largely effective 
● No ability to measure scope of issues or 

successes 

● Implement monitoring services 
○ (trademarks, domains, socials, common 

law)
● Work with sales & distribution network to 

maintain whitelists for marketplaces & 
socials  

● Engaged brand protection platform 
○ Large scale enforcement 
○ Streamline relationships with platforms
○ Enforce TM, CR and design patent 
○ Ability to see data across platforms, 

country, type of right infringed
● Continue to do some manual review & rely 

on networks for new areas/types of 
infringements 


